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Week 3 Discussion Response to the Professor
Hello Professor,
I have encountered a structured survey with certain ambiguous questions. The survey was about my experience at a certain restaurant, and one of the ambiguous questions asked me to describe why my friends would enjoy the restaurant. When responding to this question and others that I found similarly ambiguous, I felt slightly confused about the exact information needed from me because my responses depended on circumstances. In my opinion, the survey results were slightly inaccurate because ambiguous questions are often interpreted differently by different respondents, which implies that some responses can be outside the context of the survey. In that case, the survey does not measure what it was intended to, and that impairs its validity and accuracy (Aaker et al., 2015).
In face-to-face interviews, I think that interviewers are likely to have certain biases towards respondents of certain stereotypes. For instance, an interviewer can ask assumptive questions based on what he/she assumes about the respondent (Rowley, 2012). Such stereotypical prejudices can negatively impact the accuracy of the research data since the data will not accurately reflect the characteristics of the respondents. Subsequently, the objectivity of the researcher when interpreting the results will be impaired.
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